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The Tourist Route Project is a
development project launched by
the Makkah Region Development
Authority.

It is a road extending 940 km in
length, surrounding the Makkah
region and passing through the two
sites of Al-Ain Al-Hara in the
Al-Laith Governorate and Al-Mon-
tazah Al-Bari in the Maysan Gover-
norate, and many other natural
sites.

The project aims to promote the
concept of ecotourismin the target-
ed areas, and revolves around
taking advantage of the natural
advantages and available resourc-
es, by transforming them into
attractive tourist sites and ideal
vital areas for all tourists From all
over the world.
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Symbol

The logo was designed in a creative, artistic, and modern way that keeps pace
with the vision of our kingdom, using the coloration and diversity of environmen-
tal wealth in the Kingdom, the western region in particular.

- Drawing the logo was using arrows, a metaphor for the multiplicity, diversity and
abundance of tourist destinations.

- The logo was formed with an abstract graphic of the tourist road map.

- The colors of the logo are made up of the environmental character and its diversity in
the region.

- The colors were distributed in the logo based on the geographical locations of each
area on the tourist route.



Lo jJla___nl|
VERSION 1.0

Logo in primary colors:

The logo colors are inspired by the nature of our kingdoms and our
different environments.

It is a mixture of shades of brown, which represents the desert that
characterizes our country, and blue, which represents the water
bodies of the seas and oceans, which makes the Kingdom of Saudi
Arabia a strategic location in the Arab world. There are shades of
green, which represent gardens, farms, and scenic landscapes, in
addition to an overlap of gray, which represents many resources, and
gives a natural touch and a comfortable gradation to each of the
other colors.

Logo in gold:

The colors of the second edition of the logo are filled with golden
gradations, indicating the golden sand and scattered threads of the
sun’'s rays over the sandy hills, as this particular degree embodies the
pride and pride of the Kingdom in its desert environment and the
ancient life of the Badia.
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The horizontal logo will be used
as the main logo expressing the
project idea in all communica-
tions.

Whereas, the vertical (secondary)
logo will be used instead in the
event that a specific space is
restricted.

The logo symbol is used as a
unified symbol consisting of "a
symbol and a text" and is separat-
ed only in some rare cases.
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These are examples of misuses of the logo.
Please use the base logo to maintain brand
integrity and enhance consistency
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Special colours has been set, helps thebrand ~ §13 4 aclwi djran Jlgli jLLisl pi Olg—lill pL_aliwl
apart and create positive connection with it CI.I]lJ.I.ll dolell gao Jlul hlyi Colour Inspiration °
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Brand colours play a major role in distin- . L) Tjga ayjlaill dodell Jlgli weli cu.mLmiJI J|g_|j]|
guishing the brand. As such, it is vital we U1 gl oo 1alg ,éyjlaill Lliinle jyiaj Pri Col
use the correct colour codes and colour Jlglill cileg_nang glglill alg_ai paiiwi rimary cotours

combinations set out within these guide-
lines. Colours outside of these guidelines
will be considered harmful to the brand.
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ANANANANA

CMYK: 0, 4, 13, 0 RGB: 255, 245, 229
HEX: #854b31

CMYK: 0, 4, 13, 0 RGB: 255, 245, 229 CMYK: 0, 4, 13, 0 RGB: 255, 245, 229

CMYK: 0, 4, 13, 0 RGB: 255, 245, 229
HEX: #1e7297 HEX: #ad875a

HEX: #30793b

Olglill ailegnan pladiml i L] dapagi alaly] Juall 1aa go dulill plwdaill ,a allgdllg 2ilaill p:.n.uu
The applications and templates in the later sections of this guidelines will provide a good guide for how the colour palette should be implemented.
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Secondary colors are used in all commu- Jlasii aala a éugil il glglil padiwi G.Ig.ll | lJI i
nications of the brand, in addition to Alg ayLaill doul _ell anlill Junlgill
white can be used to ensure adequate Jloal gauill gglil pladiwl gany Latily Secondary Colours °
contrast and clarity LAlall agiglig il
CMYK: 0, 4, 13, 0 RGB: 255, 245, 229 CMYK: 0, 4, 13, 0 RGB: 255, 245, 229 CMYK: 0, 4, 13, 0 RGB: 255, 245, 229 CMYK: 0, 4, 13, 0 RGB: 255, 245, 229
HEX: #854b31 HEX: #1e7297 HEX: #ad875a HEX: #30793b
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The applications and templates in the later sections of this guidelines will provide a good guide for how the colour palette should be implemented.
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Here is an explanation of the uses of the logo mark if
there is a colored background, the examples above show
the correct use, the examples below show the wrong use
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Ubuntu Arabic Brand Typeface .

Ubuntu Arabic
BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

N)(*&%H#SE@ ;.. 0123456789

Ubuntu Arabic

LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

M(*&%H#HSE@ ;:,. 0123456789

B diigejaraaadauyl
Jgoypdd@guichhb
~+()*A/$#10987654321

B dgujiapagdaal
Jgoupdd@guwichh
-+()*A%$#10987654321 S

line approved

Ubuntu Arabic

As the main font for the
Tourist Route, it is used in
bold in the headlines and
sub-headings, and the
regular font is used in
writing texts. This font will
make words stand out by
increasing the spacing
between letters to make
them look more consistent

Ubuntu Arabic a3 alaicl pi
G—bllgu_jh 34
pAAiuy &, Al wll
Hgl—iell U_alg_nLc
G cjallgar wyill
h___Allpa ___3i _ung
al—is a3l
132 Jo eolwi|.gagnill
gc alalall jipl Gle bhall
JH acl 1ill a:l_u(ng_h
LAl wil yiai gauil capaill
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Arabic aujell aelll
Somar Somar
BOLD MEDIUM
Bruwjisniaadadl PPdwirsraaadaul
JigoypJdguéebb JigoypJdgugebb

~+()*/\/.$#10987654321¢

English arjaidl aell
Somar Somar
BOLD MEDIUM

ABCDEFGHIUKLMNOPQRSTUVWXYZ

abcdefghijKimnopqrstuvwxyz

?21)(*&%#$ @ ;:,.0123456789

ABCDEFGHIUKLMNOPQRSTUVWXYZ

abcdefghijKimnopqrstuvwxyz

?21)(*&%#$ © ;:,. 0123456789

hg—_hall
TYPOGRAPHY
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Default System Font .

dyLaill dolell ha pladiwl jAeiy lodic
Jio duiaall aolp 4l gaer 4 gal Al
Microsoft Word g Microsoft I"DowerPomt
Somar hi paa.l..u.u ,LAatigpall adlnil Glg

H—ielll U_u Ubuntu Arabic J—o IIa__
daijtlillig auyell

When the private brand font cannot be used
in some office software such as

Microsoft Word and Microsoft PowerPoint
For any electronic communication, the
Somar. line is used instead of Ubuntu Arabic
In both Arabic and English
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bghall glglill plaiwl 3 3
Colour Usage for Typography .

In order to ensure the
clarity of texts when
displayed on colored
backgrounds, writing
should be done using
colors that different
from the brand’s colors,
in addition to the use of
white. The colors of the
tourist route sign can be
used if there is sufficient
contrast between the
text and the background
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THE TOURIST ROUTE

Photography is one of the
most important methods
used in the marketing of
brands and their success.
therefore

Photographs should be neat
and attractive to draw the
attention of the viewer.
Colors also have a major
role in attracting people to
the brand, so choosing them
carefully, and choosing their
contrasts correctly, will

greatly enhance the efficien-

cy of images and make them
look ten times more beauti-
Ful.
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Portraiture A

The images will be colour-

ful, and will Focus mainly

on the "ambient lighting"

to determine the direc-
tion of the lighting, and
on people wearing tradi-
tional clothes that repre-
sent the identity and
civilization of the king-
dom without clarifying

their features in the shot.

As having a fFaded back-
ground represents the
sunlight intruder from
between the rocks can't
be perfect without using
this shooting mode.
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Landscape Images

The Kingdom of Saudi
Arabia is characterized
by stunning and unfa-
miliar scenery! There-
Fore, we must show its
beauty by taking unpar-
alleled photographs!
We will Focus mainly
on showing our desert
environment beautiful-
ly, and then highlight-
ing the diversity of
water bodies in our
kingdom.

&y 2ll dalnall jo_aii
als phl _ing diagewll
lL-ill'daag lin pr_¢g
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In preparation for the
many events that will be
held in the area, the
camera will focus on
various types of lighting
and night lights in partic-
ular, because it shines in
the middle of the dark-
ness to attract the atten-
tion of all tourists from
different regions and
environments. Pictures
should show signs of joy
and pleasure on the fFace
of visitors and guests.

J—02a el lhla_eiwl
pliiw il GlL_oal
joj—iw Gdl iall
wl i30  lclp olSll
ailjlidig algmyl glg—ii
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Black & White Images

The adoption of
black and white
colors in some
pictures may make
them tend to gray,
and thus give a
neutral appearance
that urges the viewer
to look in depth, and
to note the Finer
details related to the
extent of its Fluidity
and its smoothness
in some dark. We will
see the effect of
gray images on the
acquisition of luxury
among all types of
images.

JLig—Ulala___icl
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Add effects
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Cropping the image adds focus, it helps to frame a specific moment, person or
place. It makes the image visually interesting and intimate.

alca U lo galeda wu lo 4 6

gl guii Dos and Don’ts

Colour Saturation
g peill glglill dygua padimi,alliedll digloll jgnll padimi loaic Despite relying on the e alnicil o pc)ll
.£90g0ll L lc a9gig lanc Gelal (GLai gi way .Jglaillg dalially gulwayl diversity of terrain g LAaill glgl ggii
L2aleyi oy dilaall guhel griill dyllell jgall gla Al colors and shapes in Hgnill a La.llb.:i‘.llg
Colourful photographs of events will convey a sense of energy and optimism. photography,itisimport- P'a_n“ J—a aii .I]I
Lighting should create depth of field and emphasise the subject. Highly saturat- ant for photography to  pg—nill yg—a1 U'
ed images look too modern. be visually enjoyable, [einn alycgig _all
modern and attractive.  .Lla_agli 1aagLipny

Ul guui

Colour Saturation

prieill jgu g.n.:lJIg 4jgn ,511 u.l..wLu.l.IJI ajrapl ggas gi wa dagall goc
dungnall §o ujoy peung Lalgai jial alpégigall pgnill Jeu j1ayillg.

Not everything has to be in focus. Combining blur and focus can make the photogra-
phy more interesting and feel more personal.
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Designed as a set of 3 icons, they canbe 4 nj,alig dil Pécg nanpr anipi C.'IlJ'g.ﬁ.ljll
used alone or together to create astyle, Lo 4 hnicliill 120 gl l@apang Laoladiwl " 5 ]
and icons should always be resized .culiin J9uu Laga aligdsill paa pueia Icons o
proportionally.
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drwlwill bhlaiill 5 2
Primary Patterns .

The tourist route sign
uses a different
pattern and colors as
part of the visual
communication, and is
derived from the basic
logo of the brand,
where the pattern
embodies the different
qualities and aspira-
tions of the brand. The
pattern of the tourist
route logo must be
used equally in all
communication and
communication
processes, and one
should not be
preferred over another

(Hpallaole py 3iwi
Jlgdighni Al —pwll
J—Dcj—29aal _iin
w29 (SHadl Jnlg_ill
Jlo il gndd o
dol _oll Lwl il
dlelhillg dlanll haill
jl_v_u'lh_n.l Lyl il
Ol Al g1 phll
U.asgLouh pA_Aiuy
Julg—ill all_ac daala
21—y llg Jln__illg

LAl Llehaoi JLAai

A algull d a33lgh aigo j_lbl layipay Aiwid
Never use more than one pattern in a single template
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Portrait Template 6 ]

The portrait layout template
is displayed opposite along
with example design layout
for guidance.

Always use the templates
provided

As the design represents a
starting point For creating
Further layouts. Use the grid
to ensure there

is a balance between typogra-
phy, image and/or graphics.
As well as the size

and placement of both logo
and type ensures you begin
with a good platform for a
well balanced layout. Layout
templates can be obtained via
the Marketing Department.

il cUL_dll jp_y
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Portrait Template - Digital

The portrait layout tem-
plate (Digital) is displayed
opposite along with exam-
ple design layout for guid-
ance.

Always use the templates
provided

As the design represents a
starting point for creating
Further layouts. Use the grid
to ensure there

is a balance between typog-
raphy, image and/or graph-
ics. As well as the size

and placement of both logo
and type ensures you begin
with a good platform for a
well balanced layout.
Layout templates can be
obtained via the Marketing
Department.

6.2
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Jolul Giphil Joluwl s yhll Portrait Template - Long .

THE TOURIST ROUTE . ¥ THE TOURIST ROUTE

OF Makkah Region aojiall d4o adhiny Gy, OF Mak Region foj4all 40 aahiny ‘ The portrait layout tem- U_luij_ll u_]La“ Jj_u
plate (Long) is displayed 4392g—all (J1g—hll)
opposite along with exam- [23g—ai alildnll aaall
ple design layout For L illdaraall [anig
guidance. O Wldll Llagle ggag gi
Always use the templates 2" =) a1 ,pranill dya
provided gulwill pro nill13_a
as the design representsa  jall cL il 23} ol
starting point For creating .Jb_cug p.LnI_nJJI J—n
further layouts. Use the aalill @avill pla il
grid to ensure there o h_All gL_wil g—n
is a balance between Llogull g o djg—nll
typography, image and/or  jlemll pa2a Ol gc llAaa
graphics. As well as the A Jlacl m h 3l ggig
size Jjlg-in pro_nijea 1l
and placement of both Jdonall Jaai.pnl_iell
logo and type ensuresyou pro__nill allg—a lc
begin with a good plat- +(§Hgwill pwd Jnai a

anlu 2g form For a well balanced
e - layout. Layout templates
I 1) U 4'91 can be obtained via the
Marketing Department.
© _  THETOURISTROUTE.SA THETC)LPRISTRO UTE.SA -
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The square layout template
is displayed opposite along
with example design layout
for guidance.

Always use the templates
provided

as the design represents a
starting point For creating
Further layouts. Use the
grid to ensure there

is a balance between typog-
raphy, image and/or graph-
ics. As well as the size

and placement of both logo
and type ensures you begin
with a good platform for a
well balanced layout.
Layout templates can be
obtained via the Marketing
Department.

)0 cLla
Square Template

DESIGN TEMPLATES
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The landscape layout
template is displayed
opposite along with exam-
ple design layout For guid-
ance.

Always use the templates
provided

as a starting point for
creating further layouts.
Use the grid to ensure
there

is abalance between typog-
raphy, image and/or graph-
ics. As well as the size

and placement of both
logo and type ensures you
begin with a good platform
For a well balanced layout.
Layout templates can be
obtained via the Marketing
Department.

! - .!I'- L.IJLa
Landscape Template
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Landscape Template Long

The landscape layout
template is displayed
opposite along with exam-
ple design layout For guid-
ance.

Always use the templates
provided

as a starting point for
creating further layouts.
Use the grid to ensure
there

is abalance between typog-
raphy, image and/or graph-
ics. As well as the size

and placement of both
logo and type ensures you
begin with a good platform
For a well balanced layout.
Layout templates can be
obtained via the Marketing
Department.

6.7
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Co-brand logos must be 20% small- o=l aljl_=ib gg—ai i éulepll - elpimall (GHgwill
er than the Tourist Route logo, and 20% aLwiy jent aqjiuall a4l aill Co-Branding - Sponsors 7 ]
all logos must be aligned with the <Lug Al wll giphlljle _mg—no g9->p *
Tourist Route logo from the center. Jleew go dljle il gL_nadlal.an
.@ XXX
IXIXIXIXIXIXIX
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= = clapill - ey i Al Gugwill ;galin 7 2
Co-Branding Principles - Partners .

Partner logos must be 30% elapill aljleis ggai gi wu

smaller than the tourist route Jloii -0 %30 G iy j& ni

logo. - Al g1l

one partner: :23lg ¢l pui

s When the tourist route logo is j.h.ll Jloal g g p_i 1o

centered, we make sure the a4lii Liila h.u.ngLl ,__,;1L|_u.|.||

partners logo is centered as clbj_uul Jle_ui h.uug_u J-o

well. When the logo of the Jlo i giag 1 uag.la i

M w tourist road is placed to the aa a1 Ll Galuwldl (giphll
right or left, the logo of the sy lea yludl T ol

partners must follow the same LAa all ali guiy Ol elapll

s direction. : Jgraeio clapih

Multiple partners: Aljle néaal 4 Jleca

All partner logos must Follow daag gdgn gl il clay inll

the destination location of the clgw ,alumll (G pall jleu

Tourist Route logo, whether it gl jJL_wull gi grodl Ll gla

is on the right, left or center. Hile oll ald gihii.hwgll

The same design criteria apply pl:_-u.u.ll A icdioinon ll

when the logo is used casually o) LBje Ja iy jle nll
(For casual designs). (ariyell prolnill
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Co-Branding Example

Co-branding logos should be doil ell aljLed gg-4i gi o
20% smaller than Tourist ALwiy peniaspiuall aylaill
route logo. Also note that all w ALl (g1p-hll jlew g0 20%
logos should be aligned to the g0 dljlemll g1 oy dlilan g
center of the Tourist route gl go Galuwll (g1 phll jlem
logo.

: s T v ) 5030l600208
g B 3 ‘ e




e )13} : . Julul gs jhll &g allald ki
VERSION 1.0 ﬁ't. THE TOURIST ROUTE BRAND APPLICATIONS
d

8.0
dugall alduhi

Brand Applications




lal

w
-
2
o
o
=
=
(-4
=1
o
-
w
I
-

Juoluudi




R Juluul g jhll dugallald  yhi
VERSION 1.0 THE TOURIST ROUTE BRAND APPLICATIONS

» * ~

THE TOURIST ROUTE

Of Makkah Region aojiall 4o adhias -& &N




Lejla—_n]
VERSION 1.0

aoluw Ulmag
Liivg) (L Slgi

Jolul g |
THE TOURIST RouTE . 0,

OF Makkah Region 0jSall 640 dahin

)

Joluwl G phll

THE TOURIST ROUTE

aluw Glmag
Liigy wrSlgi

Joluwl G yhli
THE TOURIST ROUTE

OF Makkah Region aoy4all 40 adhios

aig—allald _phi
BRAND APPLICATIONS

L))

Jolull g b

THE TOURIST ROUTE

OF Makkah Region aopall 440 ddhioy



Lejla__n) qaluwdl G jhil g allala b

VERSION 1.0 THE TOURIST ROUTE BRAND APPLICATIONS

o

\

i&

3
\

¥










| g allald  phi
Jlal TIONS
Jolull g BRAND APPLICA
|+ Jla——unl THE TOURIST ROUTE
VERSION 1.0

Julwul g1 phll

THE TOURIST ROUTE




THE TOURIST ROUTE

Of Makkah Region aoy4all 4o adhioy

Q.
) & \
"“%

Mohammed Ahmed
Manegar

ol &bl #N

THE TOURIST ROUTE @ @
Of Makkah Region aoj4all 440 adhiay @

Mohammed Ahmed
Manegar






l.» jln_n!
VERSION 1.0

Juluwl Giyhll

THE TOURIST ROUTE

Juluull Giyhll £

THE TOURIST ROUTE

Of Makkah Region aoy4oll a4o adhioy

dig allald — phj
BRAND APPLICATIONS




1.0 jlan] Joluudl gy hll “
{8l s THE TOURIST ROUTE *© )5S
VeI'SIOI'I 1 .0 OF Makkah Region @oj4oll a4o adhiay v \Ng



